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Is your brand or 
new business 
currently 
introverting? 
It may be time to put yourself out there — by joining the ranks of 
the virtual highlight reels. That’s because getting social is more 
important now than ever before.

We’re going to throw some data around for you as proof.

Over the past year, more than half of consumers (54%) say 
their use of social media has grown. Now, they’re using social 
media to discover new brands (43%), make purchases (36%), 
and recommend brands to their friends and family (33%). 

Social media is predicted to become the preferred way for 
consumers to learn about brands — ahead of all other channels 
including email, TV, and print advertising. It is also increasingly 
rising as an e-commerce conduit.

For brands and businesses to thrive — especially those in the 
interior design and architecture realms — they must prioritize 
social media.

So, here’s your cheat sheet for some of the channels you should 
prioritize to join the convo along with some designer tips for 
getting social.

It’s time to start talking to strangers!

https://www.forbes.com/sites/garydrenik/2021/04/22/businesses-are-increasing-their-investments-in-social-media-as-consumers-use-social-media-more-than-ever-before--heres-why/?sh=32a4df5a7156
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Content Brainstorm 
•  Post photos of your work, inspirational 

images, before-and-afters, action 
shots, video clips, behind-the-scenes 
footage, and more.

•  Build an additional connection with 
followers by starting an ongoing 
narrative of video and photos in 
Instagram Stories, which appear at 
the top of the feed and are available 
for 24 hours.

Instagram 
With roughly 1.4 billion active users, Instagram is a good starting point. 
In fact, many experts, professionals, and people with opinions will tell 
you that Instagram is the most important place for visually focused 
businesses like interior designers to put a stake in the ground. 
That’s because the platform is so image driven. 

Another thing to note: Two-thirds of users are  
under 34, but there’s still a good chance you 
can reach both millennials AND the 40- and 
50-something crowd.

What’s more, in 2020, Instagram  
and Facebook launched an 
e-commerce feature with 
Shopify that allows 
consumers to buy 
products directly from 
the platforms.

Designer Tips
•  Post regularly, up to one to two posts 

per day.

• Use hashtags to garner visibility.

•  Set up a link-in-profile account (ie 
linktree), so you can reference articles 
and blogs in your posts.

•  Gain inspiration and build rapport 
with industry peers by commenting on 
their posts.

•  Consider a paid social strategy to 
target like-minded audiences.

•  Use Instagram Analytics to measure 
engagement, reach, and impressions 
so you can track trends and growth.

•  Ensure any photos you share are 
show-stopping.

https://www.statista.com/statistics/325587/instagram-global-age-group/
https://www.statista.com/statistics/325587/instagram-global-age-group/
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Content Brainstorm 
•  Yes, post photos of your  

work, before-and-afters, video  
clips, behind-the-scenes footage,  
and more.

•  But, also post links to articles and 
blog posts. This is effortless on 
Facebook, whereas on Instagram 
you need to set up a link-in-profile 
account or have more 
than 10,000 followers 
to link your Stories.

Designer Tips
•  Post only a few times 

a week — but ensure 
it is good, high-quality content.

•  Engage with followers by replying to 
comments.

•  Consider a paid social strategy to 
target like-minded audiences and 
grow your following.

•  Use Facebook Analytics to measure 
engagement, reach, and impressions 
so you can track trends and growth.

•  Build rapport with industry peers by 
commenting on their posts.

•  Ensure any photos you share are 
show-stopping.

Facebook
Instagram may be the sweetheart of 
social media, but Facebook is the Queen Bee, 
reigning supreme with nearly 2.9 billion active 
users. An estimated 84% of U.S. millennials are 
active users of the social media platform — making 
them the largest audience. But, Gen X isn’t far behind, with 
74% using Facebook.

Facebook also has e-commerce — see our Instagram shout-out on 
that — making it easy for followers to purchase services and products.

With Facebook, you also have the ability to create private groups to curate 
communities of followers. 
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https://www.advertisemint.com/facebook-advertising-statistics-for-2020-every-marketer-should-know/
https://www.advertisemint.com/facebook-advertising-statistics-for-2020-every-marketer-should-know/
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Content Brainstorm
•  Share your work and your  

design inspirations.

•  Pin images from your blog and 
add a link back to the blog.

• Create digital mood boards.

•  Post infographics and step-by-
step guides.

Pinterest
Like Instagram, Pinterest is image-driven. Unlike Instagram, Pinterest *only* has 
about 478 million active users (understand our sarcasm here). But don’t let 
that hold you back. It’s still an important place to get social — especially for 
designers. Like Facebook and Instagram, Pinterest also has partnered with 
Shopify for e-commerce. 

Pinterest also attracts a slightly, ahem, more mature age bracket, 
with 50- to 64-year-olds representing the age group with 
the most Pinterest users at 38%. The 30-49 bracket isn’t far 
behind at 34%. 

One thing to keep in mind: A Pinterest business 
account offers better access to analytics and 
allows for sharing promo pins and “rich 
pins” with more detailed descriptions 
that automatically sync info from 
your website to your Pins.

Designer Tips
•  Pin regularly — up to 

10 pins per day.

•  Use meaningful keywords and create 
multiple pins around one idea to 
maximize SEO.

•  Ensure your imagery is show-stopping. 

Notic
e a 

tre
nd?!

https://www.statista.com/statistics/246183/share-of-us-internet-users-who-use-pinterest-by-age-group/
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YouTube
You may think there is no way you’re going to be a “YouTuber.” But, here’s the 
thing. It makes more sense than you might think.

This video-sharing site is owned by Google — which means greater visibility 
for your business in search. YouTube has 3 billion global users — and 

according to a recent study, it is the most widely used social platform 
among U.S. adults.

Building a following can be challenging, as there are more 
than 50 million content creators out there. But you don’t 

have to have millions of subscribers to make an impact 
for your clients and prospects.

Content Brainstorm
•  Create inspirational videos from project 

tours, trends, and other design content.

•  Post informational how-to videos and 
design tips.

Designer Tip
•  Videos between seven to 15 minutes generally 

perform well on YouTube. 

https://sproutsocial.com/insights/youtube-stats/
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LinkedIn
You may think of LinkedIn as a job search site — or something soooo 
corporate and so far away from the creative lens. But, while LinkedIn is 
both a recruitment tool and features a lot of professional content, it’s 
also worth establishing presence on this platform. 

They currently have more than 722 million active users — 
and, here’s the interesting thing: LinkedIn saw a 60% 
increase in content creation in 2020! That’s pretty 
much unprecedented and it also means that 
consumers are turning to LinkedIn more and 
more for information and inspiration.

LinkedIn can be a useful place  
to find new clients (C-suite  
execs need designers, 
too!) and expand your 
business network.

Content Brainstorm
• Share examples of your work.

•  If your work includes office spaces and 
corporate buildings, focus on that.

•  Link to blog posts and industry articles.

Designer Tips
•  Ensure you regularly update your 

page with all the necessary contact 
info. 

•  Keep an eye on your peers and 
competitors — and what they are 
sharing on LinkedIn.

•  Follow your clients and prospective 
clients! If you notice they’re moving 
to a new office, maybe you can help 
design that space.

•  Build rapport with industry peers and 
prospective clients by commenting on 
their posts.

https://blog.hootsuite.com/linkedin-statistics-business/
https://blog.hootsuite.com/linkedin-statistics-business/
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Content Brainstorm
•  Post completed projects — this is 

also a good place to recognize other 
project partners, including vendors 
you used to make a home or a space 
come to life.

•  Share renderings of projects not  
yet completed.

• Create IdeaBooks.

•  Share image-forward blog  
posts and trend reports.

Designer Tips
•  We know we sound 

like a broken record. 
But, sharing SHOW-
STOPPING, high-quality images is 
required — perhaps on Houzz, more 
than anywhere else.

•  Consider relevant keywords  
and phrases for the info you  
share because it will help consumers 
find your work on Houzz — and 
Google, too.

•  Stay active within the Houzz 
community by answering  
consumers’ questions  
promptly and participating  
in discussion forums.

Houzz
We’re including Houzz here 
because it really is a social 
media site that was designed for 
designers. Pun, INTENDED. It connects 
homeowners with designers and architects 
across an incredibly aesthetic, inspirational 
platform. That means there is great sales potential 
here with consumers who are actively thinking about 
remodeling or building a new home.

And, with around 40 million active users, it’s pretty much 
mandatory to have a presence here to expand awareness of your 
company, increase traffic to your site, and connect with clients and 
other industry experts.

Plus, Houzz generally rates very high in Google, so it can be used to boost  
your SEO.



 About CRANK Digital 
Marketing Authority

We are internet marketing strategists who 
liberate businesses from digital obscurity. We 

offer strategic web design and internet marketing 
solutions that elevate your business and achieve your 

goals. Our team is made up of some of the top marketing 
strategy, technical, design, and copywriting experts in the 

industry. We each hold ourselves to a high level of excellence — 
and that reflects in the work we do for our clients.

Ready to 
get social? 
If you need a partner to help 

you be more extroverted in the 

virtual world, consider CRANK 

Digital Marketing Authority 

your ultimate wing woman. 

Drop us a line or give us a call 

at 843.909.3483 today!

mailto:cindy%40crankdigitalmarketing.com?subject=I%27m%20ready%20to%20get%20social%21

